(a) Reporting of sales;
(b) Computer network connection with MANUFACTURER;
(©) Training of DEALER'S sales and technical personnel;
(d) Use of the MANUFACTURER-supplied computer software;
(e) Participation in MANUFACTURER training programs;
(D) Other areas, as enumerated in the franchise agreement;
(gj Reporting to MANUFACTURER with respect to the car delivery,
including reporting PLAINTIFF'S name, address, preferred title, primary and business
 phone numbers, e-mail address, car's VIN number, delivery date, type of sale, lease/finance
terms, factory incentive coding, if applicable, car's odometer reading, extended service
contract sale designation, if any, MANUFACTURER contact language preference, and
names of delivering dealership employees; and
(h) Displaying MANUFACTURER logos upon signs, literature, products,
and brochures within the dealership.
14.  DEALER binds MANUFACTURER with respect to:
(a) Warranty repairs on the cars DEALER sells; and
(b) Issuing service contracts administered by MANUFACTURER.
15.  MANUFACTURER further exercises control over DEALER with respect

to:
() Financial incentives given to DEALER'S employees;
(b) Prizes given to DEALER'S employees;
(c) Number of bathrooms DEALER must make available to the public;
(d) Location of DEALER;
() Size and number of DEALER'S logos bearing MANUFACTURER
name;

(D) Testing and certification of the sales and service personnel in
MANUFACTURER policies and procedures; and

(g) Customer satisfaction surveys, pursuant to which MANUF ACTURER
allocates the number of cars to DEALER, thus directly controlling DEALER'S profits.

COMPLAINT - 4
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